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According to D.C. designers Ean Williams and Kwah Asamoah, 2008’s

top designers are sitting up and taking note of shoppers (the real

Kind, too—not the “What’s a budget?™ buyers). The looks aren't only
recreatable, they're past and future season-friendly, meaning you might
already have the wear necessities hanging in your wardrobe, and what

you do have to purchase will still be trendy in years to come. “There’s a
sense of longevity in runway looks these days, that what we're seeing 18
going to be around for more than just a season,” said Asamoah, president
and CEO of local apparel company Kustom Looks, adding, “the buyer is

in a great situation right now, What’s coming out for the spring allows

for more flexibility in terms of colors and different accessories.”
Williams, director of D.C. Fashion Week and creative director for Corjor
International lines, said he traces the for-the-people feel back toan
emphasis on endurance. “What’s durable; but still stylish, that a consumer
can relate to? That’s what’s working on the runways.” What follows is

a close look by Asamoah, Williams, local designers Samira Atash and
Luciana Tiktin, and a handful of area professional shoppers at four high-
end ensembles. In their piece-by-piece explanations of each outhit, they
point out pro-buyer components, offer tips on creating the trend yourself,
and make suggestions as to exactly where to find strikingly similar twins

in accessories. All so you can go glam for spring. Guiltlessly.
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Top: According to Atash, we "really haven't
seen a [spring 2008 clothing] trend that pops
out as ‘got to have it as we saw last year with
skinny jeans and trapeze tops.” Female shop-
pers should instead look to the coming months
as their chance to craft something entirely
innovative by “mixing the old with the new."”
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When working with a neutral pal-
ette, the little things make the biggest impact,
A single thrifty purchase can transferm an
entire ensemble. Brazen bolts of color, Atash
insists, contribute to what she considers the
season's sense of escapism. “Women's fashion
this season is whimsical, feminine and bright”
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Pants: For what feels like the first time in a
long time, basics aren't only practical—they're
posh, Atash notes. And since overdrawn
accounts are never en vogue, "not having to
spend too much on a new wardrobe .. may be
a sigh of relief”
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HANA JUNG (HAT); COURTESY OF LACOSTE {RUNWAYS

84 (MARCE 2008




